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ENFPs are enthusiastic innovators, always see-
ing new possibilities in the world around them. 
Their world is full of possible projects or inter-
ests they want to pursue. Imaginative, high-
spirited, and ingenious, they are often able to do 
almost anything that interests them. They are 
confident,  spontaneous,  and  flexible,  and  often  
rely on their ability to improvise. 

They value home, family, friendships, creativity, 
and learning.

•   Curious
•   Imaginative
•   Creative
•   Innovative
•   Insightful

•   Perceptive
•   Sociable
•   Gregarious
•   Cooperative
•   Supportive

•   Warm
•   Caring
•   Friendly
•   Personable
•   Enthusiastic

•   Energetic
•   Spontaneous
•   Lively
•   Adaptable
•   Versatile

ENFP Descriptors

ENFP
Extraversion  ▪  Intuition  ▪  Feeling  ▪  Perceiving

ENFPs represent approximately 8% of the U.S. population. 

ISTJ ISFJ INFJ INTJ

ISTP ISFP INFP INTP

ESTP ESFP ENFP ENTP

ESTJ ESFJ ENFJ ENTJ

The 16 MBTI® Types
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Characteristics of ENFPs
• ENFPs love variety—of ideas, people, and environments.

• They bring a lot of energy and enthusiasm to whatever they turn their 
attention to.

•   They  are  stimulated  by  new  people,  ideas,  and  experiences.
• ENFPs see connections or relationships between ideas or events.

• They make their decisions based on their personal values.

ENFPs with others
• ENFPs are skillful in dealing with people and often have remarkable insight 

into the possibilities open to others.

• They look for the potential in others and then help them develop 
that potential.

•   They  are  good  at  expressing  appreciation  and  giving  support.
• ENFPs enjoy meeting people from different cultures.

• They value harmony and goodwill; they like to please others and will adapt 
to others’ needs and wishes when possible.

• They usually have a large circle of friends or acquaintances and sometimes 
don’t distinguish between the two.

•   ENFPs  are  extremely  perceptive  about  the  attitudes  of  others,  aiming  to  
understand rather than judge people.
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ENFPs at work
• ENFPs are always initiating new projects.

• They bring energy and enthusiasm to the group, team, or organization.

• They can become passionate champions of an idea or a vision.

• With  talent,  ENFPs  can  succeed  in  almost  any  field  that  captures  their  
interest.

• They are drawn to counseling and other helping professions, as well as to 
art, journalism, science, advertising, sales, the ministry, or writing.

• They can be inspired and inspiring teachers or trainers, particularly when 
they have freedom to innovate.

• They are happiest and most effective in jobs that permit starting one project 
after another, with someone else taking over as soon as the situation is well 
in hand.

• They  are  least  satisfied  in  jobs  that  require  routine  or  in  any  environment  
that limits their natural desire to innovate.

Potential blind spots for ENFPs
• If ENFPs have not developed their Intuition, they may rely too much on 

personal value judgments and fail to take in enough information. They then 
will not trust their own insights, will be uncertain, and may accept others’ 
opinions too readily.

• If they have not developed their Feeling preference, they may go from one 
enthusiasm  to  another  without  finishing  anything.

• Also,  they  may  have  difficulty  prioritizing  their  many  possible  projects,  
which can lead to burnout as they try to do it all.

• They  may  also  commit  themselves  to  ill-­chosen  projects,  fail  to  finish  
anything, and squander their inspirations by not completing their tasks.

• They  tend  to  hate  uninspired  routine  and  find  it  remarkably  hard  to  
apply themselves to the sometimes necessary detail connected with any 
major interest.

• They may get bored with their projects as soon as the main problems 
have been solved or the initial challenge has been met and then not 
follow through.
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ENFP
([WUDYHUVLRQ�ŀ�,QWXLWLRQ�ŀ�)HHOLQJ�ŀ�3HUFHLYLQJ

ISTJ ISFJ INFJ INTJ

ISTP ISFP INFP INTP

ESTP ESFP ENFP ENTP

ESTJ ESFJ ENFJ ENTJ
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+DOOPDUN��,PDJLQDWLRQ

/LYHO\��FKDULVPDWLF��DQG�HQFRXUDJLQJ��(1)3V�
ZRUN�ZHOO�ZKHQ�WKH\�FDQ�LQQRYDWH�DQG�EH�FUH-
DWLYH��SHUVXDGH�RWKHUV�WR�DFWLRQ��DQG�VWLPXODWH�
SRVLWLYH�FKDQJH��7KH\�JHQHUDWH�HQWKXVLDVP�
IRU�VWDUWXS�DFWLYLWLHV��DUH�WLUHOHVV�LQ�SXUVXLW�RI�
QHZIRXQG�LQWHUHVWV��DQG�DQWLFLSDWH�WKH�QHHGV�
RI�SHRSOH�DQG�RUJDQL]DWLRQV�

Communication
ENFPs contribute by: 

� 5HVSRQGLQJ�DSSUHFLDWLYHO\�WR�GLIIHUHQW�YLHZSRLQWV

� $UWLFXODWLQJ�YDOXHV��SRVVLELOLWLHV��DQG�JHQHUDOLWLHV�ZLWK�HQWKXVLDVP

May irritate team members by:
� 7DONLQJ�WRR�PXFK�RU�UDQGRPO\�LQWHUMHFWLQJ�LGHDV

� 3HUVXDGLQJ�RWKHUV�WR�IROORZ�D�SODQ�ZLWKRXW�D�WKRURXJK�LQYHVWLJDWLRQ�RI�IDFWV� 
DQG�VSHFL¿FV

May be irritated by team members who:
� &RQFHQWUDWH�RQ�GHWDLOV�UDWKHU�WKDQ�SRVVLELOLWLHV

� ,QWHUUXSW�RU�FULWLFL]H�RWKHUV

Can maximize effectiveness by:
� 6SHDNLQJ�OHVV��UHÀHFWLQJ�PRUH

� ,QYHVWLJDWLQJ�IDFWV�DQG�UHDOLWLHV�EHIRUH�UDOO\LQJ�RWKHUV�WR�D�FRXUVH�RI�DFWLRQ
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Team Culture
ENFPs contribute by: 

� 6WULYLQJ�IRU�GLYHUVLW\�DQG�IRVWHULQJ�FRRSHUDWLRQ�DQG�IXQ

� 3URYLGLQJ�FUHDWLYLW\��HQHUJ\��DQG�ZDUPWK

May irritate team members by:
� %HLQJ�WRR�ÀLJKW\��ÀLWWLQJ�IURP�FDXVH�WR�FDXVH

� ([SHFWLQJ�RWKHUV�WR�EH�FRPIRUWDEOH�ZLWK�D�IUHH�ÀRZLQJ��RSHQ�HQGHG�DSSURDFK

May be irritated by team members who:
� 5HVWULFW�RSWLRQV�DQG�ZRQ¶W�DW�OHDVW�FRQVLGHU�WKH�LPSRVVLEOH

� )DLO�WR�DFNQRZOHGJH�WKH�LPSRUWDQFH�RI�LQVLJKW�DQG�LPDJLQDWLRQ

Can maximize effectiveness by:
� 'HWHUPLQLQJ�ZKDW�LV�PRVW�LPSRUWDQW�WR�WKHP�DQG�VWLFNLQJ�WR�LW

� 5HFRJQL]LQJ�WKH�XVHIXOQHVV�RI�VWUXFWXUHV�DQG�JXLGHOLQHV

Leadership
ENFPs contribute by: 

� 'HPRFUDWLFDOO\�VROLFLWLQJ�HYHU\RQH¶V�RSLQLRQV�DQG�QHJRWLDWLQJ�GLIIHUHQFHV

� $FWLQJ�DV�D�VSRNHVSHUVRQ�IRU�QHZ�LGHDV�WKDW�UHODWH�WR�SHRSOH

May irritate team members by:
� 3URPLVLQJ�PRUH�WKDQ�LV�UHDVRQDEOH�RU�SRVVLEOH

� 1HJOHFWLQJ�WR�JLYH�VSHFL¿F�GLUHFWLRQV

May be irritated by team members who:
� 'R�QRW�DOORZ�HYHU\RQH�WR�SDUWLFLSDWH�RU�KDYH�D�UROH

� 3ODFH�WRR�PDQ\�FRQVWUDLQWV�RQ�KRZ�DQG�ZKHQ�D�SURMHFW�VKRXOG�EH�FRPSOHWHG

Can maximize effectiveness by:
� 3ULRULWL]LQJ�SURMHFWV�DQG�VD\LQJ�QR

� 2IIHULQJ�RWKHUV�D�GHWDLOHG�EOXHSULQW�RI�ZKDW�LV�GHVLUHG�VR�WKDW�WKH�MRE�LV�GRQH�ULJKW�
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Change
ENFPs contribute by: 

� -R\IXOO\�HPEUDFLQJ�WKH�QRYHO�DQG�XQWULHG

� 6XSSO\LQJ�HQHUJ\�WR�LQLWLDWH�D�QHZ�FRXUVH�RI�DFWLRQ

May irritate team members by:
� (QFRXUDJLQJ�FKDQJH�IRU�FKDQJH¶V�VDNH

� )DLOLQJ�WR�DSSUHFLDWH�WKH�PHULWV�RI�WUDGLWLRQ�DQG�SDVW�H[SHULHQFH

May be irritated by team members who:
� $UH�RYHUO\�FDXWLRXV�RU�UHVLVWDQW�WR�FKDQJH

� &OLQJ�WR�HVWDEOLVKHG�URXWLQHV�ZKHQ�DGDSWDWLRQ�LV�UHTXLUHG

Can maximize effectiveness by:
� 8QGHUVWDQGLQJ�WKDW�FKDQJH�LV�QRW�DOZD\V�GHVLUDEOH�RU�QHFHVVDU\

� 5HFRJQL]LQJ�WKDW�WKH�SDVW�FDQ�RIIHU�GLUHFWLRQ�IRU�WKH�IXWXUH

3UREOHP�6ROYLQJ�&RQÀLFW�5HVROXWLRQ
ENFPs contribute by: 

� 6HHLQJ�WKH�QHHG�WR�LQFOXGH�SHRSOH�DQG�YDOXHV�LQ�WKH�GHFLVLRQ�PDNLQJ�SURFHVV

� %HLQJ�LPDJLQDWLYH�DQG�ÀH[LEOH�LQ�WKHLU�DSSURDFK�WR�D�SUREOHP

May irritate team members by:
� :DQWLQJ�WR�VWD\�RSHQ�WR�DOO�WKH�SRVVLELOLWLHV�WR�WKH�H[WHQW�WKDW�QR�GHFLVLRQ�LV�PDGH

� /RVLQJ�WUDFN�RI�WKH�GHWDLOV�LQ�WKHLU�HQWKXVLDVP�IRU�WKH�ELJ�SLFWXUH

May be irritated by team members who:
� )DLO�WR�FRQVLGHU�WKH�LPSDFW�RQ�SHRSOH

� $UH�QDUURZ�PLQGHG�RU�VHH�WKH�SUREOHP�LQ�EODFN�DQG�ZKLWH�WHUPV

Can maximize effectiveness by:
� 5HFRJQL]LQJ�WKH�LPSRUWDQFH�RI�VHWWLQJ�OLPLWV�RQ�WKH�SURFHVV�VR�WKDW�D�GHFLVLRQ� 
FDQ�EH�PDGH

� 8QGHUVWDQGLQJ�WKDW�D�EHWWHU�VROXWLRQ�ZLOO�DULVH�LI�LW�LV�VXSSRUWHG�E\�IDFWV�DQG�
VSHFL¿FV�
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Stress
ENFPs contribute to reducing team stress by: 

� ,QMHFWLQJ�IXQ�DQG�VSRQWDQHLW\

� .HHSLQJ�HYHU\RQH�HQHUJL]HG�E\�IRVWHULQJ�YDULHW\

Under stress may irritate team members by:
� %HLQJ�RYHUO\�RSWLPLVWLF

� 2YHUH[WHQGLQJ�WKHQ�VKXWWLQJ�GRZQ��WKHUHE\�EUHDNLQJ�FRPPLWPHQWV

Under stress may be irritated by team members who:
� ,QVLVW�RQ�IROORZLQJ�UXOHV��HQWUHQFKHG�EXUHDXFUDF\

� ([SHFW�SUHFLVLRQ�RI�IDFWV�DQG�¿JXUHV

Can maximize effectiveness when under stress by:
� &DUHIXOO\�H[DPLQLQJ�GHWDLOV�DQG�GDWD�WR�FRPH�WR�D�PRUH�UHDOLVWLF�XQGHUVWDQGLQJ

� 6FUHHQLQJ�SURMHFWV�UDWKHU�WKDQ�WU\LQJ�WR�GR�WKHP�DOO
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